SIBJISUICS. WICHOM OOIINECTBA, MOMAMAIONICTO TOA IMPH3MY KECTOKOro pacusma. Ero
peub OBLT KPUKOM AYIIH, PACCKAa30M O COOCTBEHHOM MeUTe, KOTOpas Kacajiach KU3HHU
MHOTHX. OpaTop NPH3BIBACT CIIyHIareleil oOpaTHUTHCS K BBHICIIAM IIEHHOCTAM |
JIOCTOMHCTBAM YCJIOBEKA, CBOOOIA, PaBEHCTBO, OpAaTCTBO, — BCE ATO HAILIO OTPayKe-
HUE B cTpatermax nadoca. B peun nmpucyTCTBYeT HMUKINYHOCTH, KOTOPAas HUCIIOIb3Y-
eTcs B cTparerusax jioroca. Maptun JIrorep KuHr gemaeTt akiieHT Ha OJHUX U T€X KE
(dpazax, ucnoap3yer anadopy, €ro peub JUHIBHCTHYSCKH CTPYKTYPHPOBaHA, H300H-
JIYET PEUYCBBIMU CPEACTBAMM, OPEACTABIIAA HHTEPEC IS JATBHEHIIIETO aHAIN3A.
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The researcher conducts an analysis of rhetorical strategies of ethos, pathos and logos in
the speech I Have a Dream by M.L King. The paper identifies that logos is manifested in the

speech by the repetition of key words and anaphora, ethos — by an appeal to audience values and
self-presentation strategy, pathos — by metaphor and emotionally charged words.
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GESTURES AS A KEY FACTOR
OF SUCCESSFUL BUSINESS PRESENTATIONS

B crathe paccmaTpuBaeTCCsl BJIMSIHHE KECTOB Ha mnpoBeaeHue >(hdexkTuBHON Om3Hec-
npeseHTanuu. lIpeanpuHsATa NOMBITKA HW3YYUTh OCOOEHHOCTH TAaKUX TPYII JKECTOB, Kak
KOMMYHHKATHBHBIE, 3aMEINAIOIIIE B PEUU SJIEMEHTHI SI3bIKa, U OMHUCATEIbHO-U300pa3HTENbHBIE,
CONPOBOKIAIOIINE U TEPSIFOLINE CMBICT BHE peueBOro koHrtekcra. IlpoananusuposaHa Kiaccu-
¢ukanms skectos J{. MakH#MIa, KOTOPBIHA B CBOEH paboTe BBIAEINUI HKOHUYECKUE, TeHKTHIECKUE
(YkazaTenbHbIe), MeTaQOPUIECKIE U PUTMHUYECKHE KeCThl. L{enpto McCienoBaHus CTall aHAIN3
COBPEMEHHBIX OM3HEC-TIPE3EHTALMI Ha AHTJIMICKOM SI3bIKE, IMEIOIINXCSI B CBOOOTHOM JIOCTYIIE
B MHTEepHeTE, HA HanMM4HMe Ompene’eHHOro Habopa jkecToB. Pe3ynmbpTaThl aHaiM3a NMPHUBENEHBI
C YKa3aHHeM HCIOJb30BAHHBIX TUIIOB XKECTOB U UX WJJIOKYTUBHOMN CHJIBL.

Speaking about communication in general and business communication in
particular one should keep in mind that it has not only the form of verbal
communication (that is when the sender uses words to transmit the message to the
recetver), but also the form of non-verbal communication.

Non-verbal communication (body language in other words) can be described
as the communication between the sender and the receiver with the help of signs.
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It plays an important role in the process of business presentation. In the business
sphere people are forced to sell themselves constantly. It does not matter if the
speaker is an entrepreneur who tries and convince investors that the investments
are profitable or a CEO presenting a new product to the clients; in any case the
necessity to give a presentation is inevitable. This very presentation will influence
the success of the personal career or the success of the company.

A famous American writer F. Scott Fitzgerald stated that “personality is an
unbroken series of successful gestures™ [1]. Therefore, attempting to depict an
ideal image of the speaker, one should take the speaker’s ability to use all the
potential opportunities of his or her body into consideration. Associate professor of
Psychology Spencer Kelly found out that gestures draw people’s attention to the
acoustics of speech: “Gestures are not merely add-ons to language — they may
actually be a fundamental part of it” [2].

The author of the book “Effective Public Speaking: The Essentials of
Extempore Speaking and of Gesture” Joseph Mosher defined gesture in the
following way: “Gesture may be broadly defined as visible expression, that is, any
posture or movement of the head, face, body, limbs or hands, which aids the
speaker in conveying his message by appealing to the eye” [3, p. 89]. If the speaker
uses gestures correctly, they can help enhance the message. In this case the person
feels confident and relaxed while sharing his or her ideas or presenting some
products or services. However, if the speaker fails using gestures consciously and
in the correct way, then he or she can distract the audience or send the wrong non-
verbal message.

Communication coaches and public speakers point out such gestures as
crossed arms (the person uses it when her or she wants to cut off, disagree or
protect); hands crossed in front (feeling weak, timid or needing protection); hands
in pockets (quite often it reveals the speaker’s nervousness). Hand and arm
movements are a significant part of the visual picture while speaking in public.
They can be considered as reinforcements of the words and ideas the speaker wants
to convey and a non-verbal representation of our feelings.

The American psychologist and writer D. McNeill specializes in
psycholinguistics and the relationship of language to thought and the gestures that
accompany discourse. In his paper “Gesture: A Psycholinguistics Approach™ he, in
cooperation with E. Levy, proposed the classification of four categories:

e iconic — they present concrete entities and (or) actions and function through
its formal and structural resemblance to some events or objects (for example,
grasping or bending while telling about people who grasped or bent);

e metaphoric — the gestures can render abstract content. An abstract meaning “is
presented as if it had form and/or occupied space. For example, a speaker appears to
be holding an object, as if presenting it, yet the meaning 1s not presenting an object
but an “idea” or “memory” or some other abstract “object™ [4, p. 4];

e deictic — these gestures can be made not only by hands, but also by any part
of the body. The speaker can point to the position of some abstraction in space
using his or her head, nose, leg, eyes or elbow;
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e Deats — they are mere flicks of hand (or hands) up and down, back and forth
that indicate speech fragments attaching special significance. They have “discourse
functionality, signaling the temporal locus of something the speaker feels to be
important with respect to the larger context. One can think of a beat as gestural
yellow highlighter” [4, p. 4].

The materials for the research are business pitches and presentations in the
form of videos of various topics which are given in the public domain on the
Internet. We decided to present the results of the analysis in the following table.

The speaker Speech Gestures Comments
(category of

gestures)

Ed Blunt We have the opportunity to work | The hand swaying quickly to |iconic, beats

(topic — with each other and learn from |show the interaction of the

Business each other speaker and the audience

conference, | There are things that I can doto |First hands pointing to the deictic

part 1) [5] help you make money or the audience then to the speaker

things that you could do to help |himself
me make money

And it becomes like a unit Palms folded together metaphoric

So if you’ve been in this The speaker raises his hand | conversational

business for longer than six too gesture

months raise your hand (accompanies
speech)

Everybody in this room has the | While pronouncing the word |metaphoric
capacity to do what you will this |“idea” the speaker holds the
idea hand like he has something in
it

Five simple words —the will to | The speaker shows number |iconic

doit five with his hand
Emily Ruhl |“Flattened” was an adjective The speaker’s arms out to the |iconic
(3D used to describe the sides

printing) [6] |consequences of the major
storms that 2017 experienced

So between ocean warming an | The speaker bends to the left |iconic
natural disasters, coral reef fish |and to the right
are also experiencing a flattening
of their reef homes across the

globe
Jill Harland | According to a poll in the UK The speaker shows number |emblems
(ionic ionic liquids are voted the one with the help of her
liquids) [7] |number one innovation to shape |finger

the 21" century

Ionic liquids are salts. Just like | The speaker acts out the iconic

the table salt you’d sprinkle on | movement of salt sprinkling
your popcorn
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Well, that’s where my research | Points to herself deictic
comes in. I study ionic liquids
for carbon dioxide capture
Ionic liquid could be a superhero | The speaker’s thumb is up emblems
of gas capture
Keith Slap Wraps is an innovative, The speaker’s hand is up and |beats
Lamping patent pending product that he holds it there for a
(Slap Wrap |enables the user to obtain their |moment
Straps) [8] |grip instantaneously through its
key auto-wrapping abilities
Slap wraps will also be sold The speaker uses hind hand |[emblems
through retail locations such as  |to enumerate the places for
Dick’s Sporting Goods, Internet |selling the product
venues, fitness events and its
own website
Katie It would be nice if a male who is | The speaker point to herself |deictic
Sunday developing an iPhone app for us |(as a representative of the
(MissApp) |understood us better female community)
[] There are two problems here. The speaker shows numbers |iconic
One — not a lot of apps exist for |with her fingers
women and two — the apps that
do exist..kind of fall short of the
mark
We’re seeking $ 100, 000 While pronouncing the words | deictic
investment in exchange for 25 % |“in exchange” and “return”
stake equity and 10x return the speaker moves her hand
from herself to the potential
investors
Josh Light [I’m CEO of cup ad and we The speaker holds up his fist, | metaphoric
(coffee believe that we have the most while presenting his idea
cups) [10] |effective form of advertising (fist = idea)
available in the market today
If we continue to get 58 coffee | With the help of hand the beats
stands every single month for speaker stresses the given (conversational
the next 12 months we will have |figures gestures)
700 coftee stands at the end of
the year

In conclusion it should be noted that gesticulation is an important part of
presentation as it instills confidence in the speaker’s words. The analysis showed
that there 1s abundance of different gestures that can be classified into some
categories. We also found out such gestures as emblems which can be considered
as quotable gestures. They have standard forms and significances. The research
proves the fact that gestures, thoughts and language are interacted.

The gesture is subordinate to the message. The speaker may use a certain
amount of such gestures (count off the points on one’s finger, full arm extended to
some objects, outline sizes or shapes and etc.). Though the speaker should
remember that the more natural gesture the better.

32



REFERENCES

1. Public Speaking Tips [Electronic resource]. — Mode of access: http://www.
artofcommunicating.com.au/public_speaking%?20tips/body%20language gestures.html. — Date
of access : 5.04.2018.

2. Science of People. 20 Hand Gestures You Should Be Using [Electronic resource]. —
Mode of access : https://www.scienceofpeople.com/hand-gestures/. — Date of access : 5.04.2018.
3. Ridgley, Stanley K. The Complete Guide to Business School Presenting / Stanley
K. Ridgley. — London; N. Y.; Delhi: Anthem Press, 2012. — 276 p.

4. McNeill, D. Gesture: A Psycholinguistics Approach / D. McNeill // For Psycholinguistics
Section: The Encyclopedia of Language and Linguistics. — P. 1-15.

5. Blunt, Ed. The Story to Business / Ed Blunt [Electronic resource]. — Mode of access :
https://www.youtube.com/watch?v=SV9S6z-ddcA. — Date of access : 9.04.2018.

6. Ruhl, E. 3D printing with biodegradable plastics to create artificial reef structures / E. Ruhl
[Electronic resource]. — Mode of access : https://www.youtube.com/watch?v=ReShvF3nZIA. —
Date of access : 9.04.2018.

7. Harland, J. Tonic Liquids / J. Harlang [Electronic resource]. — Mode of access : https://
www.youtube.com/watch?v=nhuzhOFOYOU. — Date of access : 9.04.2018.

8. Lamping, K. Slap Wrap Straps / K. Lamping; Elevator Pitch Winner; Univ. of Dayton
Business Plan Competition [Electronic resource]. — Mode of access : https://www.youtube.
com/watch?v=YKHg1wQOsZx0. — Date of access : 9.04.2018.

9. Sunday, K. MissApp. 2010 / K. Sunday; Elevator Pitch Winner [Electronic resource]. — Mode
of access : https://www.youtube.com/watch?v=dqIEE-g_-Uc. — Date of access : 10.04.2018.

10. Light, J. Elevator Pitch Winner; Utah State Univ. [Electronic resource]. — Mode of access :
https://www.youtube.com/watch?v=1609802FRHw. — Date of access : 10.04.2018.

The article considers the analysis of David McNeill’s classification of iconic, deictic,
metaphoric gestures and beats. An attempt was made to analyze modern business presentations
and speeches in order to point out a certain set of gestures the speaker uses while presenting his
or her ideas to the enthusiastic audience or potential investors.

E. A. I'mpxuna (Munck, MIJIY)

CIHELIU®UKA BEPLAJIM3ALIMKM OTKPOBEHHOCTHU B PYCCKOU
N HUJIEPJIAHACKOU KOMMYHHUKATHUBHBIX KYJIbTYPAX

B craTtbe aBTOp HA OCHOBAaHMU KOHTEHT-aHAJIN3a HHTEPBBIO BBISIBIIICT PSI KYJIBTYPHO O0Y-
CJIOBJICHHBIX OCOOEHHOCTEH BepOaM3alii OTKPOBEHHOCTH TPENCTABUTEISIMA HHUIEPIaHIACKON
U PYCCKOM KOMMYHHMKATHUBHBIX KYJIBTYD.

[lo MHEHHIO ucceaoBaTenel, OTKPOBEHHOCTh — 3TO CIIOCOOHOCTh YEIOBEKA
BbIPaXkaTh CBO€ MHEHUE, TPU3HABATH CBOM OLIMOKHU HE TOJILKO MEPEa KEM-TU00, HO
U mepea caMmuMm co0ol, OTKPBHITO 3asBATh CBOKO mo3uiuio [1]. B kadectBe npu-
Mepa BepOau3aluu OTKPOBEHHOCTH MPUBEIEM HEOOJIbIINE OTPHIBKA U3 UHTEPBBIO
W3BECTHOTO POCCHUUCKOI0 XYHA0KHUKA-WUJUTKOCTpATOpa JeTCKkuX KHUr Urops
Oneiinukosa [2].

Ha Bomipoc 4 6v1 e xomenu 0wl coerams cobcmeennylo knuey? He moivko
wunocmpayuu, Ho u mexcm Heops Oneiinukoea, XyJ0XHUK OTBETUI: Hem, mexcm
npuoymsbigams si He ymero. Xoms MHO2ue Mue npeonaant, 2080puiu Cmo pas:
«IIpuoymaii ceoe! Ilpuoymaii ceoe!» Ho y mens coscem mne nojyyaemcs.
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